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Fed

ketchum Study Benchmarks

Best Practices in Social Media

An in-depth social media study conducted by FedEx and Ketchum of more than 60 well-known
companies has found that significant changes are on the horizon for the way companies will use
social media fools fo communicate internally. The study also examines programming, feam sfructure
and budgeting frends, including how companies are increasingly working across functions to ensure

collaboratfion on social media projects.

INnferviewees also discuss why some are eager fo fake a

leadership role in social media while others are comfortable in a more general participatory mode.
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The study included a wide range
requlatfed and non-regulafed
industries.  The findings also define
what constitutes leadership in the

as well as how companies

plan to use social media fools to
facilitate communications infernally.
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Just Like Individual Human Beings, Countries Are Open
to inationals That Are Listeners, not Broadcasters
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FedEx and Ketchum are providing this sumsnmary for informational purposes only.

We are not providing advice, legal or otherwise.
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